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Date Time Venue
16 January 2026 10:00 AM — 1:00 PM JUIT Campus
(Friday) (Venue to be confirmed)
Target Audience
"‘ Start-ups | Student Entrepreneurs | Faculty | Industry Experts —
‘ Learn | Network | Accelerate

The Technology Incubation and Entrepreneurship Development Cell (TIEDC),
JUIT organized a workshop on “Effective Sales and Marketing Strategies for
Start-ups” on 16 January 2026 to enhance entrepreneurial, sales, and marketing

skills among B.Tech students.



A total of 40 BTech students participated in the workshop and were divided into
four teams of 10 students each. As part of the practical activity, the teams
developed 10 canvases focusing on start-up ideas, customer identification, market
needs, sales strategies, marketing approaches, and business growth.

The workshop provided students with hands-on exposure to market analysis,
customer targeting, sales funnel development, digital marketing, brand
positioning, and sustainable growth strategies. The activity also promoted
teamwork, creativity, problem-solving, and entrepreneurial thinking among the
participants.

Key Outcomes:

« Enhanced understanding of sales and marketing strategies for start-ups.

« Improved teamwork, creativity, and entrepreneurial thinking.

« Students developed 10 canvases through team-based activities.

o Provided practical exposure to customer identification and market
positioning.

« Encouraged students to transform innovative ideas into viable business

opportunities.

Event Photos:




Social Media Link: https://tiedc.blogspot.com/2026/09/report-on-workshop-

effective-sales-and.html

List of Participants:

Sr. No Name Roll No
1 Soumya Rana 241030338
2 Shivam 231033041

3 Shashwat Upadhyay 241060006
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